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FSC TARGET AUDIENCE 
 

  

FSC 
Audience

Age

11.6% 25-34 yrs

16.2% 35-44 yrs

28.5% 45-54 yrs

33.5% 55-64 yrs

Main Residing 

Regions

Melbourne Metro, 

Glen Eira, 

Bayside, Kingston

Main Interests

Arts, Entertainment, 

Travel, Fashion, 

Food & Beverages, 

Home & Garden

Gender

41.3% Female

58.7% Male
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WEBSITE 
ADVERTISING 

 

 

 
 
The Flying Saucer Website 
The Flying Saucer Club website currently has a traffic volume of 
approximately 17,500 visitors per month which is growing rapidly. The 
website has been professionally designed and is maintained on a regular 
basis plus the content is updated weekly to keep the site fresh and 
appealing. The majority of the venue’s sales occur via the website. As 
such, a well-placed ad will ensure that your business/organization gets 
the exposure it deserves. 

 
 
Tailored SEO (Search Engine Optimisation) 

In order to achieve maximum sales via search engine rankings, we are 
constantly optimising the website. Each website page and each content 
section has its own SEO capabilities which are tailored to suit the topic or 
subject at hand. With this in mind, we can ensure that your ad is 
optimized effectively in order to increase traffic to your website for 
potential new sales. 

 

 

 

Over 17,500 website 

hits per Month 

 

Professionally 

designed website 

for effective reach 

 

Tailored SEO per 

page for reaching 

target audiences 

 

 

Various Ad 

Placement options 

to suit all budgets 
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Website Ad Placement 
For optimal results, we offer ad placement directly on our 
home page which receives the most visitors. Depending on 
what your goal is and budget allows, you have the option to 
choose from up to 10 strategically placed website positions as 
follows: 

 

  

WEBSITE AD - TIER LEVEL 2 (C or D or entire block) 

 

 

Situated on the second row and still within instant view 

of the page loading, your ad will be noticed almost 

immediately. This option is also highly recommended. 

WEBSITE AD - TIER LEVEL 3 (E or F or entire block) 

 

 

Situated on the third row down the page, your ad will 

be noticed when users scroll through our listed shows. 

WEBSITE AD - TIER LEVEL 4 (G or H or entire block) 

 

 

Situated on the fourth row down the page, your ad will 

be noticed when users scroll through our listed shows. 

WEBSITE AD - TIER LEVEL 5 (I or J or entire block) 

 

 

Situated on the fifth row down the page, your ad will 

be noticed when users scroll through our listed shows. 

 WEBSITE AD - TIER LEVEL 1 (A or B or entire block) 

 

 

Situated on the first row and within instant view of the 

page loading, your ad will be placed in prime position. 

This is a highly recommended option for gaining 

immediate attention to your product/service. 

A 

B 

C 

D 

E 

F 

G 
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I 
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EMAIL ADVERTISING 

 

 

 
E-Newsletter 
 
The Flying Saucer Club currently distributes an e-newsletter every week 
to approximately 10,000 email subscribers. The newsletter has proved to 
be an effective way of communicating to people about the latest news 
and events pertaining to the venue and is a key element in generating 
sales. It is an ideal way for your business/organization to gain a wide 
reach and achieve high exposure. 

 
 
Targeted Email Campaigns 
 
In order to reach particular types of patrons, we design email campaigns 
that specifically target their interests. We do this by running regular 
patron profile reports and as a result, we create specific mailing lists to 
suit. These type of email campaigns are ideal for those needing to 
advertise specific products or services that cater to a particular type of 
demographic, e.g. people aged between 55-65 that prefer jazz shows 

 
 
 

  

 

 

Over 10,000 Email 

Subscribers 

 

Professionally 

designed e-mail 

templates for 

effective reach 

 

Tailored email 

Campaigns for 

target audiences 

 

 

Wide distribution of 

e-newsletter sent 

every week 
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E-Newsletter Banner Ad Placement 
The Flying Saucer Club uses a professionally designed email 
template for our weekly newsletter which ensures that your 
business/organization will be represented in an appealing 
fashion via a professional layout. There are a number of areas 
where you can place an Ad on our E-Newsletter as follows; 

 

 

 

EMAIL AD - TIER LEVEL 1 

Situated at the top of the newsletter next to our logo. 

This is a prime position and recipients will have an 

instant view of your ad upon opening the email. This is 

a highly recommended option for drawing immediate 

attention. 
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EMAIL AD – TIER LEVEL 2 

Positioned approximately halfway down the newsletter 

EMAIL AD – TIER LEVEL 3 

Positioned ahead of news and other promotions 

EMAIL AD – TIER LEVEL 4 

Positioned after news and other promotions 

EMAIL AD – TIER LEVEL 5 

Positioned within the footer of the newsletter 
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Targeted Email Campaigns - Banner Ad Placement 
The Flying Saucer Club professionally designs email 
campaigns that are highly appealing and which capture 
attention instantly. For targeted email campaigns, we 
offer ad placement in one area of the email as shown on 
the graphic. 
 
As targeted email campaigns are occasional and not on a 
regular basis, we can place you on a notification list for 
when an advertising opportunity may arise.  

EMAIL AD – TIER LEVEL 5 

Positioned in between the main body and the footer of 

the email 
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AD SPECIFICATIONS 
 
Please ensure that your ad design meets the following size requirements and that it is in JPG or GIF 
format with a web resolution of 96 RGB 
 
 

WEBSITE AD SPECIFICATIONS 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 

 

E-NEWSLETTER AD SPECIFICATIONS 
 
         TOP PROMO BANNER AD 

 
 

 
 
 
 
 

 
 
 
 
                               CONTENT BANNER AD 
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Please ensure that your Ad is saved in 

either jpg or gif file formats and doesn’t 

exceed 1MB in file size. 
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Flying Saucer Club Advertising Terms and Conditions 

 
 

1. Subject to these Terms, The Flying Saucer Club will use its reasonable endeavours to publish advertising 
submitted by Clients (‘Advertising’) in the format submitted by the Client and in accordance with the 
placement instructions of the Client. 
 

2. By submitting Advertising for publication, the Client warrants to The Flying Saucer Club that the Advertising 
does not breach or infringe: (a) the Trade Practices Act, Fair Trading Acts (State) and equivalent legislation; 
(b) State and Commonwealth anti-discrimination legislation; (c) any copyright, trade mark or obligation of 
confidentiality; (d) any law of defamation or obscenity; (e) any law of contempt of any court, tribunal or royal 
commission; and (f) any other law (including but not limited to any common law, statute, delegated legislation, 
rule and ordinance of the Commonwealth or any State or Territory). 
 

3. All advertisements are subject to final approval by The Flying Saucer Club so as to ensure protection of the 
Flying Saucer Club brand. As such, The Flying Saucer Club has the right to request amendments to 
advertisements or refuse advertisements deemed inappropriate at any time.  
 

4. Once an advertisement has been approved, a booking confirmation and invoice will be emailed to the Client 
detailing the arrangements including cost and commencement/finishing date(s). 
 

5. The Client must promptly: (a) check proofs of any artwork provided to the Customer by The Flying Saucer Club; 
and (b) notify The Flying Saucer Club of any errors in the proofs.  
 

6. Final advertising material provided by the Client must be submitted and approved at least 3 business days prior 
to commencement of the campaign.  
 

7. Payment must be made within 7 days of receipt of invoice. Please note that advertising is not confirmed until 
full payment has been received.  
 

 


